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FOSSIL GROUP - GLOBAL DIVERSITY
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2 Fossil Group
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No. 4 Watch Company in Global Market share?
No. 1 Fashion Watch Company in U.S. Market share?

Business split by country
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THE BRANDS

Fossil Group's diverse portfolio of world-class brands gives
it a unigque position In the global marketplace.

We are actively committed to pur brands, core values
and community. Our atrategically varied channels of
distribuytion, coupled with a strong balance sheer, have
contributed to our global success for over 30 years and
provide significant opporzunities for future growth.
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OUR CONNECTED
CAPABILITIES

We are thrilled to join forces with Misfit, an innovatorin
wearable technology. to create the next generation of

smart accessories.

We sre now uniquely positioned tao lead the convergence of

style and techaalogy in the high-grawth wearable ve, Our

Misfit engineering teams oring world-class hardware and

softwars expertise to our company that we look forward to

leveraging across a targeted por
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...UNPARALLELED IN THE WEARABLES INDUSTRY

2016 SKU Count
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Note: 2016 SKUs only — does not include straps sold separately or cellular carrier-specific variations



FOSSIL"

( WEARABLES

Watches and aclivity trackers that
are smart and look sman, oo

3425 STEPS TO GO
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